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1 Summary 

This report refers to Deliverable 10.1, which relates to the OActive Work Package (WP) 10 

“Dissemination and exploitation routes”, and specifically Task 10.1. OActive Website and Media 

Presence. Therefore this report describes: i) Development of the project website 

(http://www.oactive.eu/ ), including a project overview, the objectives, workplan, impacts of OActive, 

partner profiles, news, public deliverables, dissemination material and other relevant documents, a 

technology watch section, and contact details, ii) Design the OActive brochure (including objectives, 

concept and list of partners); and iii) Creation of profiles in popular social networks (facebook, twitter 

and linkedin). 

 

http://www.oactive.eu/
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2 Introduction 

Deliverable D10.1 of the OACTIVE project is part of the overall dissemination and exploitation plan of 

the project. Indeed, one of the main objectives of the OACTIVE is to proceed in targeted dissemination 

and communication activities of the results of the project. Through dissemination activities knowledge 

and results are transferred to selected audiences which can best make use of it (see also Table 1), 

maximizing also the impact of this research. Important role in the dissemination and communication plan 

plays the website and social media presence as well as the printed material (brochures, leaflets). For this 

purpose, the OActive website was developed, the initial project brochure was designed to be disseminated 

and social media accounts dedicated to the project were created. All the information used for 

dissemination and communication purposes will be tailored to the specific dissemination channel.  

Table1: Dissemination strategy targeted groups. 

Category Targetedgroup 

Medical care 
industry 
 

Hospitals, rehabilitation centers, medical care centers, medical institutes, health 
service providers, physicians, caregivers, companies in the health field or/and in the 
ICT field 

General public Individuals, OA patients and their families, elderly, athletes 

Regulatory  
authorities 

Ministries of health, medical organisations, orthopaedic associations, regulatory 
authorities, NGOs, non-profit organizations, public initiatives 

Research & 
education 
communities 
 

Medical and ICT universities and research centers, participants in related EU 
projects, research societies, interested in early diagnosis and prediction of diseases or 
interested in computer based modelling and simulation tools technologies, cognitive 
systems or human interfaces 

Media  Magazines, websites, webtv, local tv stations, newspapers, radio stations 

 

The project website (http://www.oactive.eu/) is the primary information source for the targeted 

audiences. The purpose of the website is to promote the project and its final results to the Health care 

industry, OApatients, academia, policymakers and stakeholders, even beyond the project’s own 

community. The website also includes scientific publications and research data targeting particularly to 

research organisations and academia. The specific goals are summarised below: a. To raise awareness 

about the objectives of the project, its results, its benefits, use and applicability; b. To share experience on 

OA prevention, early diagnosis and prediction and treatment (data and knowledge) with relevant 

stakeholders; c. To seek the support of the authorities, lobbies, policy makers and the general public; d. 

To build understanding and facilitate adoption of project results; e. To assure that all interested parties are 

involved, participate and are informed about the status of the project.  

The initial Project Brochure wascreated to disseminate the project goals and impacts to the Academia 

and General public. Social Network profiles were also created for the project (through Facebook, 

Twitter and  LinkedIn) being good means of outreach to the public permitting a bidirectional 

communication so that OActive project activities will be disseminated to end users,authorities, and OA 

patients. 

During the kick-off meeting of OActive project that was hosted by the Department of Life and Health 

Sciences, in University of Nicosia, on 27-28 November 2017 the members of the consortium and the 

project coordination team also identify the design and functional requirements of the website and the 

content of the project brochure. 

 

http://www.oactive.eu/
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2.1 Purpose and Scope 

The project brochure was designed targeting to disseminate project information, objectives and impacts 

to general public and academia. The followed workplan is described and the OActive consortium is 

presented as well as the Coordination team contact information. 

Moreover, Facebook, Twitter, LinkedIn profiles were created in order to raise public awareness about 

OActive project. Social media profiles will be constantly updated with news, events, publications and 

publicly available dissemination information of the OActive project, based on the partners’ contribution 

(photos from dissemination activities – fairs, conferences, workshops, etc.) or with the info related to 

project topic. 
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3 Website Structure& Content 

The OActive project website (www.oactive.eu ) includes all the relevant information about the project, its 

objectives, its workplan and impact, the consortium participants, a dedicated news section, a technology 

watch section, and other interesting Links, including the project’s Facebook, LinkedIn and Twitter pages, 

and the coordination team contact information. The website was designed and developed in a way that 

will have the following characteristics.  

 An attractive, modern and professional website design  

 A homepage presenting the overall project idea  

 Latest news from the project as well as news, publications and important links of other parallel R&D 

activities 

 Forthcoming events  

 Easy access to project information and documents including details of work packages, partners and 

deliverables.  

 Links to the OActive Social Media pages.  

Throughout the project the website will become a major tool to present the project research outcomes to 

a wide audience. The website will be regularly updated and enriched with new content and updates. 

Visitors of the OActive website have access to all information about the project, they can download the 

project’s promotional material (events posters, brochures and banners), read press releases and the public 

deliverables, find audiovisual content, subscribe to the newsletter and contact the consortium. 

The website is designed in a way that its different sections are targeting specific audiences of OActive. 

More specifically, in the home page information targeting to the general public, the Healthcare industry 

and OA patients will be included describing general information, the overall concept and the objectives in 

brief of the OActive project. The objectives and workplan section is focusing to the research 

community, as well as the health industry, while the impact section of the OActive website is targeting 

the OActive patients, athletes as well as medical organizations, orthopaedic associations, hospitals, 

rehabilitation centers, and medical care centers. The partners section including links to the consortium 

profiles provides interesting information that can be easily accessed by academia regarding the expertise 

and involvement of each partner in the project. Moreover, the partners section can also be accessed by 

investors as well as the health sector to monitor state of the art technologies developed and implemented 

through the OActive project. The news section is targeted to academia and all project partners, 

monitoring the advances in the field of OA diagnosis, prevention and treatment. The Documents 

section of the OActive website includes public deliverables, dissemination material and publications 

targeting mainly to disseminate the information to research institutions, Medical and ICT universities. 

Finally, the Technology watch section will present state-of-the-art articles, parallel R&D activities and 

relevant links to bring to the attention to the academic community and possible to medical and health 

care industry. 

Followingly, the sections of the OActive website are presented. 

 

3.1 Creation and Design of web site 

The OActive project website has been developed during the early project stage and launched under the 

www.oactive.eu. Website was built with Wordpress, and the following programming languages were used 

for the website creation: html, php, database MySQL, Java Script and reduction system based on the 

Open Force. Under the webhosting project info email “info@oactive.eu” was created to be further used 

http://www.oactive.eu/
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for social network profiles creation – registration, newsletter campaign, etc. The website and the project 

email are maintained by AXIA Innovation and the coordinator of the project. 
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3.2 Home page 

The home page contains the project title as well as a brief summary of the project. The upper part of the 

screen shows a navigation panel, using a structure that is commonly used. Home page also displays EC 

logo and H2020 framework logo. 

 

 

 

 
 

Figure 1: Home page 
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3.3 About OActive 

A more detailed description of the project is given while information is also given regarding the OActive 

project’s objectives, workplan and impacts. 

1. Objectives: A list of the project’s objectives are summarised in this section.  

 

 

 

Figure 2: Objectives 
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2. Workplan: The OActive project phases as well as a list of the work packages is given in this 

section. 

 

 

 
Figure3: Workplan 
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3. Impact: The impact of the OActive project are presented in this section. 

 

Figure 4: Impact. 

3.4 Partners 

Detailed information is given regarding the consortium partners. The partners logos and a link to their 
website is available, as well as a description of their role in the project. 

 

Figure5:A part of Partners section 
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3.5 News 

News regarding the project are uploaded in this section. This section will be constantly updated during 
the project. 

 

Figure6:OActive project News  

3.6 Documents 

Every visitor of the website has access to the project’s public documents regarding dissemination 
activities and official results. 

 

Figure7:Documents 
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3.7 Technology Watch 

News, publications and important links from other parallel R&D activities are found in this page. 

 

Figure8:Technology watch 
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3.8 Contact 

A contact form for communication with the coordination team as well as contact details are given in this 
page. 

 

 

Figure9: Contact 
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4 The OActive brochure 

An information brochure about the project was produced. It describes the concept, the objectives, the 

impacts and the consortium of OActive project. The key project information is given, as well as contact 

information and the URL for the project web site and social networks. The brochure is available in the 

OActive website under “Documents” section and will be distributed among the public on request.  

It is a single sheet, letter size, tri-fold brochure, in English, with a clean, modern and attractive design 

which was created for dissemination purposes. The external side of the brochure presents the project 

logo & name and contains various project information (website, consortium members, project duration), 

the programme under which it has been funded and the logos of both the European Commission and the 

H2020. In addition, the project’s domain name is given on the page. (See Figure 10 below). The internal 

part of the brochure is also structured in three pages. A brief description of the project’s main idea is 

presented on one page, along with the project phases. In the internal part the methodology, as well as a 

graphic representation of objectives is also given. (See Figure 11 below). The brochure is developed in 

order to be distributed for communication/dissemination and awareness raising purposes to academia 

and stakeholders with an interest in OActive during local events, conferences, or workshops. A printable 

version of the brochure is also available for partners’ use. 

 

Figure 10: Outer page of OActive brochure 



OActive– 777159SC1-PM-17-2017 

17 
 

 

Figure 11: Inside page of OActive brochure 
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5 Presence on popular social networks 

Facebook, Twitter and LinkedIn are currently the most popular social media with billions of users around 

the world. Social media have become the preference for many people who use them more than other 

traditional media, as they are inexpensive, easily accessible and they enable anyone to share and access 

information. Currently Facebook claims to have over 2 billion active users, Twitter about 330 million 

users and LinkedIn near 500 million members. To benefit from these effective and freely available social 

media, OActive has created profiles on all three media and has started sharing information about the 

project. The project profiles will serve as a complementary dissemination and communication channel in 

addition to the project website. They will include general project information with the aim to proactively 

promote the project and its final results permitting a two-way exchange. OActive’s presence in social 

networks aims to accomplish the following specific objectives: a. Generate awareness and multiply the 

communication efforts done by all Consortium partners; b. Raise interest on the project topic in non-

expert audiences; c. Promote understanding of knowledge, activities, benefits and outcomes generated 

throughout the project; d. Promote feedback gathering, consultation and engaging with target groups; e. 

Enhance project positioning through engine search, image search, local search, etc.The links to the 

project’s Social Media profiles seen below. 

 

OActive Facebook page 

Facebook is the most popular social network that was mainly designed to connect people in a more casual 

way. The OActive page on facebook targets to rising awareness to the wide public related to OA and the 

patient-specific solutions provided through OActive project. 

Link: https://www.facebook.com/OActive-Project-385818195209245/ 

 

Figure15:OActiveFacebook page 

https://www.facebook.com/OActive-Project-385818195209245/
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OActiveLinkedin 

Link: https://www.linkedin.com/company/27154628/ 

On the other hand, as LinkedIn is designed more for business and professional networking an OActive 

profile has been created to disseminate the project results in a business sense through creating a network 

of connections from the academia, health care sector, media, the general public, as well as possible 

investors and relevant stakeholders. 

 

Figure16:OActiveLinkdin page 

OActive Twitter 

Link: https://twitter.com/OActiveProject 

Finally, twitter is an online news and social networking service where OActive followers will be able post 

and interact with messages. OActive followers will come from research organisations, universities related 

to ICT and medicine, and the general public. 

 

Figure17:OActive twitter page 

https://www.linkedin.com/company/27154628/
https://twitter.com/OActiveProject
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6 Conclusion 

The OActive website is developed and is currently up and running giving the opportunity to visitors get 

constantly updated information about the project. The project website will continuously  evolve as the 

project itself grows. The information included on the project website will be valuable even after the end 

of the project. Therefore, the consortium aims at ensuring that the website will continue to exist after the 

project funding has finished. The OActive website is planned to provide information about the project 

to the wider public.  

Moreover, the project Brochure was created and is uploaded in the project website. The Social networks 

presence of the project is ensured through the creation a facebook page, as well as a linkedin and a twitter 

account. 


